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Professional services makes up a large part of the Asia-Pacific 
economy, particularly in locations such as Australia, New Zealand, 
Hong Kong and Singapore. Yet most management and marketing 
strategy material focuses on industrial companies that deal with 
either large amounts of capital or mass-market groups of customers. 

There is very little available for people running professional 
service firms (PSFs) which are essentially run for cash, comprised of 
talented individuals selling time, and promoted to very targeted and 
typically well-known groups of customers – the all-important client.  
There is even less material written specifically for marketing and 
other support staff working within PSFs.

This is where PSF Journal comes in. We will cover the issues that 
affect those responsible for running and growing PSFs. This includes 
marketing and business development professionals as well as partners, 
chief operating officers, other professionals within firms and investors 
with stakes in private firms or listed companies built around PSFs. 

We will focus on accounting, law, engineering, architecture and 
business consulting firms, which account for a majority of the PSFs 
in the region. However, many of the issues we cover will be just as 
relevant to firms in other sectors who provide services to clients, 
from ad agencies to IT consultants and designers.

PSF Journal will be published twice a year and is being produced 
by Editor Group and Design Animals in collaboration with the 
Asia-Pacific Professional Services Marketing Association (APSMA). 
You will also find stimulating articles from the Professional Services 
Marketing Group (PSMG) in the UK and the Legal Marketing 
Association (LMA) in the US – both affiliates of APSMA. 

All three bodies are not-for-profit associations with a rich 
heritage of helping members. This means PSF Journal will not only 
reflect the efforts of our writers but the contributions made by 
marketing professionals from around the world. 

This edition features a profile on Li Cunxin, the inspirational 
author of Mao’s Last Dancer and keynote speaker at APSMA’s annual 

conference this year. We also speak to Phillip McDonald, head of 
business development for Deacons Hong Kong and hear from Neil 
Hough, who has been building RSM International’s Asia network. 

There are further articles on how engineering firms are learning 
to love marketing, the best way to retain and maximise the value of 
lateral partner acquisitions, and the changing relationship between 
marketing and business development, as well as a look at the 
thinking behind Grant Thornton’s new branding. Also check out our 
awards directory for a comprehensive listing of upcoming industry 
awards – and who’s currently holding them!

In case you’re wondering, we have decided to be ‘retro’ and 
publish on paper for three reasons: if you’re like us, you spend 
enough time looking at computer screens; it’s easier to read on the 
bus or in the bath; and we would be delighted to see readers keep 
editions of PSF Journal on their shelves for some time. But don’t fear, 
members can access our articles via the members-only section of the 
APSMA website at www.apsma.com.au.

We hope you enjoy this first edition and encourage you to get 
involved by sending in feedback, writing a formal letter to the Editor, 
proposing contributions, recommending books to review or supporting 
us – and building your brand – through advertising. See page 34 for 
submission guidelines and page 3 for information on advertising.

Finally, we wish you every success in developing your 
professional services firm. We share your passion for the very idea 
of the PSF – from its ability to help talented individuals make their 
mark; the wealth even the smallest firms can generate; the satisfying 
and long-term relationships that well-run and well-marketed firms 
establish with clients; and the subtle but important role many firms 
play in regulating our business environment and reinventing the 
ethical guidelines that make our entire system work. This goes to the 
heart of what it means to be a professional. n
Grant Butler, Editor 

gbutler@editorgroup.com

Welcome to the inaugural issue of PSF Journal, the new publication for marketing professionals and other 
business owners and managers within professional service firms in Australia, New Zealand and the wider 
Asia-Pacific region.

Welcome  
to PSF Journal

04 COLUMN

“We will cover the issues that affect those responsible  
for running and growing PSFs.”




